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ABSTRACT

The study was conducted in Dharwad and Belgaum districts of Karnataka, the total sample size of 60 consumers
were selected for the study. and revealed that two-third of the consumer respondents had medium level of awareness
about eco-friendly grown vegetables. Nearly two-third of the respondents (63.33%) felt consumption of vegetables
provides nutrients to body. Nearly fifty per cent of the respondents felt that increased blood in the body (51.66%),
good for diabetic (48.88%) and heart patients (48.88%).
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The modern farming systems aim at maximizing
production through the use of increased quantities of
external inputs such as fertilizers and plant protection
chemicals without due consideration to their ill effects.
Consequently, the traditional agronomic practices such
as green manuring, use of farm wastes either as such
or after composting and other soil ameliorative measures
have not become part of the farming systems. This has
resulted in a slow but steady decline in the productive
of the soil.

About 70 per cent of pesticides are being used in
developing countries and remaining 30 per cent in
developed countries. More than 1000 agro-chemicals
are being manufactured and used for agriculture as well
as public health purposes. About 90 per cent of this
quantity is comprised of insecticides and herbicides with
about equal share each.  Fungicides represent about 10
per cent of the total. Use of pesticides in India is
increasing at the rate of two to five per cent per annum
and is about three per cent of total pesticides used in
the world. About 90,000 metric tones of technical grade
pesticides are currently produced and more than 67 per
cent is used in agriculture sector alone (Nigam and
Murthy, 2000).

Keeping these facts in view the present study was
designed to find out the extent of awareness of eco-
friendly grown vegetable and their benefits in
consumption.

METHODOLOGY
The study was conducted in Dharwad and Belgaum

districts of North Karnataka. These districts were
selected based on highest vegetable growing area. Two
taluks in each district were selected based on the highest
area under vegetable cultivation. Thus, four taluks were
selected for the study. These taluks were Dharwad and
Hubli in Dharwad district, and Belgaum and Bailhongal
in Belgaum district. From each taluk 15 consumers
selected and comprises a total sample of 60 consumers
were selected for the study. The data were collected
form respondents by personal interview method with
the help of questionnaire developed for this purpose.

Awareness index about eco-friendly grown
vegetalbes was developed for the study. The required
data from eco-friendly grown vegetables was carried
out using the scoring procedure developed for the
purpose. Lastly the data were tabulated and analysed
by using frequency, mean, standard deviation and
percentage to draw the varied inference.

RESULTS AND DISCUSSION
Table 1 revealed the information regarding personal

profile of the eco-friendly grown vegetable consumers.
Nearly two-fourth of the respondents belonged to

middle age group, while 20.00 per cent and 8.34 per
cent of consumers belonged to old age and young age
group, respectively. Half of the respondents (55.00%)
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were graduates, followed by 25.00 per cent had
education upto pre-university level and 15.00 per cent
had education upto post graduate. Only 5.00 per cent
of them studied upto high school level. The results
indicated that majority of the respondents (81.66%) were
having nuclear family, followed by, 18.34 per cent of
them belonged to joint family.
Nigam, G. L. And Murthy. K. S., 2000, An optimum use of

pesticides in Integrated Pest Management
Technology.Pesticides Information, 25(4): 6-9.
Table 1. Personal profile of consumers (N=60)

                       Characteristics No. %

Age
Young age ( < 35 yers) 5 8.34
Middle age ( 35 - 45 years ) 43 71.66
Old age ( > 45 years) 12 20
Education
High school 3 5
Pre-University 15 25
Graduate 33 55
Post graduate 9 15
Family size
Nuclear family 49 81.66
Joint family 11 18.34
Annual income
Low (Upto Rs. 1 lakh) 15 25
Medium (Rs. 1 lakh – 1.5 lakhs) 29 48.34
High (Above Rs. 1.5 lakhs) 16 26.66
Occupation
Agriculture 13 21.68
Business 19 31.66
Government employee 28 46.66

From the table, it can seen that nearly fifty per
cent of respondents belonged to medium annual income
(Rs. 1,00,000 to Rs.1,50,000) category, 25.00 percentage
of them had  income of Rs. upto to one lakh. 26.66 per
cent of had high income of Rs. more than 1.5 lakhs.
Forty six per cent of consumer respondents were
government employees, followed by 31.66 per cent and
21.68 per cent were doing business and agriculture
respectively.

The data in Table 2 indicates the overall awareness
of the respondents about eco-friendly grown vegetables.
The results indicated that two-third of the respondents
had medium level of awareness about eco-friendly grown
vegetables. Nearly one-fourth (21.66%) of the
respondents had high level of awareness and

considerable percentage (11.68%) of the respondents
had low level of awareness.

The possible explanation for such findings could
be deduced by the fact that consumers had relatively
higher education as revealed by the profile. Moreover,
the respondents were officials who were health
conscious and were aware about ill effects of agricultural
chemicals. This factor enables the consumers to acquire
new information about the eco-friendly grown vegetables
and become aware of them.
Table 2. Distribution of consumers according to their
awareness level about eco-friendly grown vegetables (N=60)

                          Category No. %

High (9.5 & above) 13 21.66
Medium (7.5 to 9.49) 40 66.66
Low (Upto 7.49) 7 11.68
Mean = 8.50   S.D = 2.27

Table 3. Benefits of consumption of vegetable crops as
perceived by the consumer (N=60)

Benefits No. %

Provides nutrients 38 63.33
Increase blood in the body 31 51.66
Good for diabetic patients 29 48.33
Good for heart patients 29 48.33
Prevent obesity 21 35.00
Protect and nourish skin 9 15.00
Prevent occurrence of diseases 5 8.33

The data presented in Table 3 depicted that majority
(63.33%) of the respondents felt that eco-friendly grown
vegetables provide nutrients, which is required for a
healthy living. As mentioned else where majority of the
respondents possessed medium awareness. So the
respondents were very well aware that vegetables are
needed to nourish the body. More than fifty per cent of
respondents felt that consumption of vegetables
increased blood in the body as they were aware that
whatever food is consumed is converted into blood in
the body. Nearly half of the respondents felt that
consumption of certain vegetables is good for diabetic
patients and heart patients. The reason for this might
be that respondents are aware that inclusion of any
sugars in the daily diet may cause diabetes so vegetables
should also be consumed to reduce the blood sugar level.

Advice of doctors to cut down oils and consume
more vegetables in daily diet might be the possible reason
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for such response. Nearly one-third (35.00%) of the
respondents felt that consumption of vegetables prevents
obesity because eating only rice or chapati and other
fatty substances like ghee lead to obesity when these
foods are eaten along with vegetables they add bulk to
the diet thus reducing intake of rice and chapati and
small portion of respondents (8.33%) gave an opinion
that vegetable consumption prevent the occurrence of
diseases. This might be due to the reason that awareness

of consumers about the benefit of consumption of
vegetables.

CONCLUSION
It may be concluded that two-third of the consumer

respondents had medium level of awareness about eco-
friendly grown vegetables. Hence, there is need to
educate the consumers regarding eco-friendly grown
vegetable consumption.
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