Research Note :

Proliferation of mass media around the
world created unique situation for quick
dissemination of information to one and
all.India is one of the developing nations with
large network of mass mediaalong length and
breadth of the country. Use of radio, television
and print media for the benefits of the farmers
were promoted since long time to spread
message about innovative technologies.
However, it is generally labeled that mass.
media are class media and largely urban
biased both in use of language and choice of
content.

In our country, reach of radio and
television has extended to more than 80 per
cent of its population and the area. It aims at

promoting national integration, dissemination
of message, educating people, providing
healthy entertainment and dissemination of
essential knowledge to stimulate agricultural
production.

AIR presently has 208 radio stations and

327 transmitters. These includes 149 medium
wave, 55 short wave and 123 FM transmitters
and provide radio coverage to 98.8 per cent
population of the country. On the other side
flagship of doordarshan reaching over 80 per
cent of the population through 10,042
terrestrial transmitters of varying P?Weg
Newspaper on the other hand ar¢ P ublishe

from all the s o
New papers are brougt in!
and dialects including 18 prmcxpal languageS
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e
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with highest number (19 i
‘ ,685 indi
followed by English (5,712) am)dlr?.1 ;}1??11

- Urdu. Among the states, uttar pradesh with

8,750 newspapers retaine igi

position of publishing the l(alirt;l:sf:xeusr::a(r)zsf
newspapers in any state. In case of dailies
also U. P. held the top position with 873
newspapers.(India, 2002) However, the

“availability and utilisation of various mass

media are not similar in all parts of the country
(Panday,1 997and Kukreti,1990) . Besides,.
the utilisation of media may greatly be affected
by the access of media for various sections
of population including farmers (Yadav, 1985
and Maizy,1986) |

So, keeping this background inmind the
present study was designed to assess the
pattern of utilisation of mass media viz.;
newspaper, magazine, radio and television
among farmers.
METHODOLOGY : . .

The study was conducted in Kannayj
block of Kannauj district of Uttar Pradesh.
There were 73 gran sabhas in Kannat
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D Discussion :
and utilisation pattern of

| €Wspa Per—General newspaper were
ound to be reag b

Yy majority of the
°Spondents(72.22 per cent) while only 27.78

€I Cent were non-readers (Table- 1). Among
1€ readers, majority of the respondents
45.24 per cent) were found to be casual
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In case of agricultural newspapers
3.17 per cent respondents weye the - only
and they were also casual readers.

Magazine-The number of Mag,,.
readers were about half (38,1 per Cenfme
the newspaper readers and g| of theyy, w) of
casual readers (Table-1). Thjs NUMbe, Cre
much less (4.76 per cent) in case of agric Wag
magazines and they were a|sq foung fo}
casual readers. ¢

Radio—Radio listenerg Were moy .
numbers (85.71 per cent) as Compareg :n
newspapers and magazines(Table-l), - no
the radio listeners,48.41 per cept respondemi
were regular listeners followeg by casyy
listeners(37.30 per cent).

* Television—The data in Table.
that the number of TV Viewers Were
equal to radio listeners (85.71 per cent) byt
the number of regular TV Viewers wepe
less (40.48 per cent) as compareq to the
number of radio listeners(48.4] per cent)

1 Ievealeq

>aders followed by regular news readers fA‘bf)ut 4 > percent TV viewers Were casua|
26.98 per cent).” P . el
| ‘ Table 1. Extent of utilization of mass media
T No of Respondents (N=12¢)
1.No. Regularity Newspaper Magazine Radio | Television
General Agriculture General Agriculture :
1. Regular 34(26.98) - - - 61 (48.41) | 51(4048)
2 Sometimes 57(45.24) 4(3.17) 48(38.10) 6(4.76) 47(37.30) | 57(45.23)
3. | Non-user 35(27.78) | 122 (96.83) | 78 (61.90) 120(95.24) | 18 (14.29) | 18 (14.22
te : Values in parentheses are percentages of the respondents '

irpose of Utilisation :

Newspaper-The data presented in
le-2 shows that the maj ority of the readers
3.41 per cent) read newspapers for
aining news and information followe by
ertainment (32.98 per cent) and passing
€ (24.18 per cent). However,few readers
.09 per cent) read them as habit.

In case of agricultural newspaper all the

readers read it for agricultural news and
information, | f
Magazine-Maximum numbers fgr
magazine readers (54:17 per cent) read ltand
entertainment (Table-2) followed by o wsﬁme
information (37.50 per cent) and passing cent
(27.08 per cent),while only 6.25 Per

. '+ Incase®
- readers read magazines as a habit. In t

n
L] r ce
agricultural macnmie s 100 NN DE
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readers read them for agricultural news and
information.

Radio—Data presented in Table-2 shows
t!lat most of the listeners (98.15 per cent)
listened radio for news and information
followed by entertainment (42.59 per cent).
Small percentage of listeners reported to listen
radio to pass time (4.63 per cent) and as a

Television-In

found that 69.44 peizsee
for the purpose of ente
§8.81 per cent view
information.only 2.78
repor.ted to view the tele
tl!e time while remain
viewers reported to vi

€

of television it was
nt viewers viewed it

rtainment whereas
d it for news and .

vision for

Per cent viewers

passing

mg 1.85 per cent
ew TV as a habit

habit (0.93 per cent). (Table-2).
Table 2. Purpose of utilisation of mass media
No of Respondents
SLNo.| Purpose Newspaper : Magazine Radio | Television
General | Agriculture | General | Agriculture
1. |[News& 85(93.41) | 4(100.00) |'18(37.50) 6(100.00) |106(98.15)| 70(68.81)
Information ;
2. | Entertainment | 30(32.98) “ 26(54.17) - 46(42.59) | 75(69.44)
3. | Passtime 22(24.18) - 13(27.08) - 5(4.63) | 3(2.73)
4. | Habit 11(12.09) - 3(6:25) - 1(0.93) | 2(1.85)
N=91 N=4 N=48 N=6 N=108 | N=108

Note : Values in parentheses are percentages of the respondents
Time of Utilisdtion :

Newspaper—Maximum number of
readers (47.25 per cent) read newspaper in
the fore noon (Table-3) while 19.78 per cent
readers read it in the after noon. 30.77 percent
readers reported to read newspapers as and
when they were free. However, very less
number of readers (2.20 per cent ) read it in

Table 3. Time of utilisation of mass media

the evening. The agriculture newspaper was
read as and when they were free and news-
papers were available.

Magazine-The readingtime of magaz-
ines indicated by the readers showed that
most of them (87.50 per cent) read it at any
time when they were free(Table-3) while only -
12.50 per cent readers read it in the aftemoon.

No of Respondents g
S.No. |Segment of Night Newspaper Magazine Radio |Television
General |Agriculture General |Agriculture EONEIIED
. |Moring (6 amto 43(47.25) 0 0 0 15(13. '
‘ 48
x - [Aemin 18(19.78)| O s(1250) | 10667 [2@037 | TCH
(12 noonto 4 pm) 0 0 101 (93.52)|102 (94.44)
3. |Evening 2(2.20) 0
(4pm. to 8 pm) 0 . 0 0 1(0.93) 2(1(.)85)
4. |Night (8 pm onwards) 83.33 _
S. At%alxlli tinl:e when free | 28(30.77)| 4(100.00) 42(8750)| 3 (N% )| Nel08 | Ne108
N=91 Ne4 | NS
he respondents

Note :

Value

: - .
s in parentheses are percentages of
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Most of the readers of agricultural
Magazines(83.33 per cent) read it any time
when they free while only 16.67 per cent

readers read agricultura] magazines in the after

noon.

Radio—The data revealed that most of
the.radio listeners(93.52 per cent) listened to
radio in the evening(Table-3), while 20,37 per
cent listened radijo programmes in the after

noon. Some listeners (13.89 per cent ) also
listened radjo in the morning. A small
percentage(0.93 per cent) of listeners were
istening radio at night.

Television—The viewin gtime of television
'S reported by the respondents indicated that
nost of'the television viewers(94.44 per cent)
iewed television at evening followed by those
/ho also view it in the morning (19.44 per
2nt). The number of viewers viewing TV in
e afternoon and night were onl y to the tune
" 6.48 and 1.85 per cent, respectively
able-3).
uration of Utilisation :

Newspaper-Table-4 clearly indicates
it 40.66 per cent readers spent 1/4to 1/2
irs per day on reading general newspaper.
vreaders (15.38 per cent) devoted more
n 1/2 hour per day for reading the
'spaper. Very few readers (3.30 per cent)
1t 1-2 hours in reading newspaper.

In case of agricultural newspaper, number

Table 4. Amount of time (Dura
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: Out of four readerg |

freaders were only four. |
gne reader devoted up to 1/4 hr., two readerg
devoted 1/4 to 1/2 hr. and rest one devoted
1/2 to one hour per day on reading agricultura|

aper.
n‘:,‘Nli’il)allg)::lzine—It is evident from the table 4

imum number of magazine readers

' %Ea;g? cent) devoted 1/4 to 1/2 hour

,25.00 per cent readers devoted only up to

1/4 hour while 14.58 per cent readers devo?ed
more than halfan hour time per day on reading
general magazine. _

~ The duration devoted to reading
agricultural magazines was found to be on
lower side as half of the readers reported to
devote 1/4 hour while rest half of the readers
reported to spend more than 1/4 hour but
less than 1/2 hour.

Radio-Table 4 shows that time spent in
listening to radio varied from 1/4 to more than
two hours. Maximum number of listeners
(42.59 per cent) devoted only 1/4 hour in
listening radio, in contrast a meagre 3.70 per
cent listeners devoted more than two hours
in listening radio.

Television—-Maximum number of TV
viewers(85.19 per cent) viewed television
more than half an hour to one hour while

23.15 per cent viewers devoted time between
one to two hours, Non of the viewers devoted
more than two hour on TV viewing,

tion) spent with mass media

No of Respondents
Duration in .
Newspaper Magazine Radio | Television
hr./day General | Agriculture | General Agriculture

up to 1/4 hr. 37(40.66) 1(25.00) 12(25.00) 3(50.00) 46(42.59) | 5(4.63

I/t 1/2hr. [ 37(4066) | 2(5000) |29 (6042) | 3(s000) |25 (23.15; 10((9..26))
1/2t01 hr. 14(1538) [ 1(25.00) 4(8.33) 0 43(39.81) [ 92(85.19)
1t02hr, 3(3.30) 0 3(6.25) 0 21(19.44) | 25(23.15)
More than 2 hr. 0 0 0 0 43 '}o) - 0
N=9| N=4 N=48 N=6 N=108 N=i08
Values in parentheses are percentages of the respondents 2l
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Content prefer i
subscriber.fs)/owne:sn:ce bY the media
mag];lzl?nzr:j::l?rl:er()f the newspaper and

' . , radio listeners and TV
v1ewer§ In respect of the content of the
reSpec.txve medium was sought from those
possesmg.these media. The frequencies of the
People giving preferences for respective
contents for different media were converted
in the form of weighted mean score(WMS)
to clearly found out the rank of each
content.

The results revealed that the media users
gave their first preferences to political
information in newspapers and magazines
(8.86 and 9.30 WMS, respectively). The

ly-2003

second position was obtained by social

pfonnatnqn (7.68 WMS)in newspaper while
In magazines religious content was given
second preference (8.85 WMS). The
entertqmment (6.60 and 8.45 WMS
respectgvely) was given third rank for bot};
the n}edxa Incase of radio and television, news
obtained first rank (11.80 and 11.05 WMS
respectivg:ly) while the second position weni
to entertainment in case of radio and religious -
content in case of TV (10.60 and 10.88
,r_espectively).All other subject areas were
given subsequent ranking. It is surprising to
note that the villagers did not gave any
preferential ranking for agricultural infomation
(Table-5).

Table 5. Content preferences by the media subscribers/owners

Weighted Mean Score (WMS) and Rank
SLNo.| Media Content Newspaper Magazine Radio Television

WMS | Raok | WMS | Rank | WMS | Rank | WMS | Rank
1. | Political 8.86 I 930 I 10,51 I 948 I\
2 | Social 7.68 1 823 \Y% 948 \Y 880 | VI
3. | Economical - 626 \' 137 Vi 893 VII 811 XI
4. | Health 5.80 \Y | 6.50 A H 9.70 \Y 9.60 \
5. | Entertainment | 6.60 I 8.45 11 10.60 I 1044 | I
6. | Sports 6.46 I\ 7.46 \% 7.56 X 8.55 IX
7. | Crime 6.26 \' 6.83 A 9.15 VI - -
8 | Scietific 433 \| 6.00 IX 750 XI 9.50 X1
9. | Tourism 1.00 VI 5.00 X 6.00 X1 800 | XU
10 | Religious - - 8.85 I - - 10.88 I
11 | News - - - | - 11.80 I 11.05 I
12 | Agriculture - - - - 863 | KX 873 | VI
13 | Education - - - - 9.00 - vi 8.16 X

CONCLUSION :

Thus, it can be said that maximum number
of farmers listened to radio and viewed TV
casually, while the number of respondents
reading the newspapers and magazines were
quite less. Most of the farmers used mass

media for news and information while

magazines were read mostly for entertainment
purposes. Farmers used media in their free

time, accept some newspaper readers who
used to read newspapers in the morning.
More than half of the newspaper and
magazines readers read them for halfan hour
while radio and TV were mostly switched on
for half an hour to one hours. Political news

" content were preferred by most of the -

newspaper and magazine readers whereas
radio and TV were preferred for news.
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The study clearly indicates that radio and

k V were used by majority of the farmers
1ough casually, However, magazines were
ttll:e least utilised source. This is a happy trend
m::if:n;lers are being exposed to electronic
: but this is heartening to know that
1€y are being used for seeking news

and entertainment al.one. Tt}ls point o
towards the grey area i. €. choice ofcorltent
and treatment isnot according to thej,
needs. Though availability of radio anq TV

~ sets have increased over the years byt thej

use have been limited for agricultyr,
development.

REFERENCES :

l. i s
{;c\i}nia,'2002. A _Ret.crence Mannual, Compiled and Edited by Research Reference and Training
sion, Publication Division, Ministry of Information and Broadcasting, Govt. of India.

19

Kukretj : . ; ;
Kreti, N. 1990, A Study of mass media and interpersonal channel for agricultural information ing

H. i ) 1 1
il village of Uttarkashj. Unpublished M. Sc. Thesis,G. B. P. U. A. & T.,Pantnagar.

3. Mai ey
i ?;g’, cz M.1 98.6. Television Explosion in India:Prospects, Management and Problems with special
€ to Agriculture, Unpublished M. Sc. Thesis, G. B. P. U.A. & T.,Pantnagar.

4. Pan y : :
) ?2';1 ]R K. l 997.Inton_manon Sources and Communication Pattern of Farmers for Rural Developmen;
grammes : A study in U. P, Ph. D. Thesis, G.B.P.U. A. & T., Pantnagar.

Journal of Aduly Education . 46 (9):17-21.

J.  Yad R ; S :
av, J. 8. 1985. Mass Media for Civik Education: The challenge of Research, /ndian




