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ABSTRACT

This study was conducted by following ex-post facto research design and random sampling technique in Sultanpur
district of Uttar Pradesh with specific objective to study the entrepreneurial behavior of rural women. A sample of
200 women respondents comprising of 91 SC, 54 OBC and 55 General Category were selected by using stratified
random sampling technique and selection of the respondents in each category was proportionate to their size in
population. The results of the study revealed that maximum respondents in General caste were found in low level of
farm decision making. Majority of all category of respondents (74.50 %) were found medium category of achievement
motivation level and in 22 per cent case achievement motivation level is low. However only in 3.50 per cent cases
high achievement motivation level were recorded. The 75 per cent respondents were observed in medium category
of entrepreneurial behaviour followed by low (15.50 %) and high (9.50 %) category of entrepreneurial behaviour,
respectively. The study also shows that socio-economic attributes like age, caste, education, family size, socio-
political participation, ability to coordinate farming activities, sources of information utilized, value orientation,
annual family income, farm activities performed by women and decision making pattern having close association
with entrepreneurial behaviour of women in study area. The regression analysis indicates that the socio-political
participation, sources of information utilized, ability to coordinate farming activities and farm activities performed
by women, annual income, value orientation were significantly influenced entrepreneurial behaviour of the
respondent. Hence it is concluded that the extension agencies should aimed to manipulate these socioeconomic
parameters in order to promote entrepreneurial behaviour of rural women.
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Theemergenceofwomenentrepreneursandtheir
contributiontothenationaleconomyisquitevisiblein
India.Thenumberofwomenentrepreneurshasgrown
overaperiodoftime,especiallyinthe1990s.Women
entrepreneursneedtobelaudedfortheirincreased
utilizationofmoderntechnology,increasedinvestments,
findinganicheintheexportmarket,creatingasizable
employmentforothersandsettingthetrendforother
womenentrepreneursintheorganizedsector.While
womenentrepreneurshavedemonstratedtheirpotential,
thefactremainsthattheyarecapableofcontributing
muchmorethanwhattheyalreadyare.Women’s
entrepreneurshipneedstobestudiedseparatelyfortwo
mainreasons.Thefirstreasonisthatwomen’s
entrepreneurshiphasbeenrecognisedduringthelast
decadeasanimportantuntappedsourceofeconomic

growth.Womenentrepreneurscreatenewjobsfor
themselvesandothersandalsobybeingdifferent.They
alsoprovidethesocietywithdifferentsolutionsto
management,organisationandbusinessproblemsaswell
astotheexploitationofentrepreneurialopportunities.
Thesecondreasonisthatthetopicofwomenin
entrepreneurshiphasbeenlargelyneglectedbothin
societyingeneralandinthesocialsciences.Notonly
have women lower participation rates in
entrepreneurshipthanmenbuttheyalsogenerally
choosetostartandmanagefirmsindifferentindustries
thanmentendtodo.Tostudytheentrepreneurial
behaviourofwomenentrepreneurs;specifically,
measuringtheircorebehavioratthestartoftheir
entrepreneurshipwillhelptounderstandthebehavior
oftheseentrepreneursattheirlaterstagesof
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development.Therefore,thestudywasundertakenwith
twinobjectives,viz.,tostudytheentrepreneurial
behaviouroftheruralwomenandtostudythefactors
affectingtheentrepreneurialbehaviourofthe
respondents.

METHODOLOGY
Thisstudywasconductedintwoblocksviz.,

DhanpatganjandBaidiraiblocksofSultanpurdistrict,
UttarPradesh.Thesamplingframewhichincludeslist
ofvillagesinbothCommunityDevelopmentblockswas
preparedandthentenpercentvillageswereselected
randomly.Atthesecondstageofsampling,alistofall
womenindifferentcastecategoriesviz.ScheduleCaste
(SC),OtherBackwardCaste(OBC)andGeneral
Caste,thoseparticipatinginfarmactivitieswere
prepared.Asampleof200womenrespondents
comprisingofSC(91),OBC(54)andGeneralCategory
(55)womenwereselectedbyusingstratifiedrandom
samplingtechniqueandselectionoftherespondentsin
eachcategorywasproportionatetotheirsizeof
population.Farmdecisionmaking,Achievement
motivationandSelf-confidencethataremain
componentsofentrepreneurialbehaviourandthesewere
consideredasthemainparametersforthestudy.The
scalesdevelopedbyNandapurkar (1980),scaleof
Supe (1969), andscaleofBasavanna (1971) were
usedtomeasureFarmdecisionmaking,Achievement
motivationandSelf-confidencerespectivelyemployed
inthestudy.Finallyrespondentswerecategorisedon
thebasisoftotalscoresasfollows-
Low = below(Mean–S.D),
Medium = inbetween(Mean±S.D),
High = above(Mean+S.D).

Further,tostudyfactoraffectingentrepreneurial
behaviouroftherespondents,correlationandregression
analysiswasperformed.

RESULTS AND DISCUSSION
Entrepreneurial behaviour of rural women: Inthe
presentstudy,threedimensions,viz.,farmdecision
making,achievementmotivationandself-confidence
wereincludedinthescaletomeasureentrepreneurial
behaviourofthewomenfarmers.Thefindingsofeach
ofthreedimensionsarepresentedinTables1to3.
Farm decision making :Farmdecisionmakingisthe
degreetowhichanindividualjustifieshis/herselection
ofmostefficientmeanfromavailablealternativeson
thebasisofscientificcriteriaforachievingmaximum

economicprofits.Thedecisionsthathavebeenincluded
infarmdecisionmakingareadoptionofnewcrop
varieties,borrowmoneyforthefarmmanagement,
purchaseoffarmequipments,choosingandusingof
fertilizersandpesticides,toattendagriculturalmeetings,
subscribetofarmpublications,hirefarmlabours,
adoptionofimprovedfarmpractices,toincreaseor
decreaseacreageunderacropandtoswitchoverto
newcroppingplan.

TheresultsinTable1revealedthatthemaximum
respondents(57percent)hadmediumleveloffarm
decisionmakingfollowedby28percenthadlowand
15percenthadhighleveloffarmdecisionmaking.The
overallmeanscorewasestimated4.97withtherange
minimum0andmaximum14scores.Thetablefurther
revealedthatmaximumrespondentshadlowlevelof
farmdecisionmakinginGeneralcaste.Thismaybe
becauseofwomenofgeneralcastehadlower
participationinfarmactivitiesastheydonotallowedto
workoutsideoronfieldasincaseofmen.Theyhadno
moreknowledgeaboutagriculturebecauseofnoactive
participationinfarmactivities.Thisisalsoareasonfor
lowfarmdecisionmakinginGeneralcastewomen.
Table 1. Distribution of the respondents according to farm

decision making

Categories SC OBC General Total

Low 21 12 23 56
(Belowmean–S.D.) (23.08)(22.22)(41.82)(28.00)
Medium 62 31 21 114
(Inbetweenmean±S.D.)(68.13)(57.41)(38.18)(57.00)
High 8 11 11 30
(Abovemean+S.D.) (8.79) (20.37)(20.00)(15.00)
Total 91 54 55 200

(100.0)(100.0)(100.0)(100.0)
Mean 6.1978 4.9445 2.7091 4.9652
S.D. 3.8505 3.5417 3.6599 4.1673

Range: Minimum = 0, Maximum = 14
Figure in parentheses indicates percentage.
Achievement motivation : Achievementmotivationis
definedasthevalueinstilledinanindividualthroughthe
sociologicalprocessinwhichtheindividualfeelsneed
ordesiretoexcelinreachingcertaingoalsonlyforthe
satisfactionofreachinggoalsandnotforrewardsof
thegoalsorendsinvolved.

TheresultsgivenintheTable2indicatesthat
majorityoftherespondents(74.50%)hadmedium
categoryofachievementmotivationfollowedbylow
(22%)andhigh(3.50%)respectively.Themeanof
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scoreswasobserved14.10andstandarddeviation1.893.
Itisfurtherrevealedthatthemaximumrespondents
(31.48percent)hadlowcategoryofachievement
motivationofOBCfollowedbySC(23.08%)and
Generalcaste(10.91%),respectively.Theresults
indicatedthatmediumachievementmotivationtrendmay
beduetoreasonsthatitmotivatestheindividualmentally
toactuponandcompelthemtomoveforwardand
achievegoals.Thisinnerdriveoffarmerswillbehelpful
inresearchthegoalssetbythegroupregardingtheir
entrepreneurialbehaviour.Thisfindingissupportedby
Vijay Kumar (2001) andSuresh (2004).
Self confidence :Selfconfidenceindicatesthatextent
offeelingofone’sownabilityandresourcefulnessin
carryingoutanyactivitywhichanindividualdesiresto
undertake.TheresultsinTable3revealsthatthe
maximumrespondents(57.50%)hadmediumlevelof
self-confidencefollowedbylow(31%)andhigh
(11.50%)levelofself-confidence.Themeanscore
obtainedbytherespondentswasobserved18.2andS.D.
1.443witharangeof14to21scores.

Thus,itmaybeconcludedthatmostofthe
respondentswerehavingmediumlevelofself-
confidenceanddecreasingtowardsthelowlevel.This
mightbeduetoilliteracy,unawarenessandpoor
willingnessaboutinformationandneeds.So,thereisa
needtoprovideeducationfacilitiesandmakethem
awaretowardstheirneedsandgoals.
Entrepreneurial behaviour:Entrepreneurialbehaviour
hasbeendefinedaspackageofpersonality
characteristicsandenvironmentalfactorsrelatedto

dynamicagentofchangefortransformingphysical,
naturalandhumanresourcesintocorresponding
productionpossibilities.Hencetheentrepreneurial
behaviourmaybestudiedonvarieddimensions,viz,farm
decisionmaking,achievementmotivationandself-
confidence.

ThedatapresentedinTable4indicatesthat75
percentoftherespondentshadmediumlevelof
entrepreneurialbehaviourfollowedbylow(15.50%)and
high(9.50%)levelofentrepreneurialbehaviour,
respectively.Itisseenfromtheabovetablethat
maximumrespondentsinallthreecastecategories
possessedmediumlevelofentrepreneurialbehaviour
andthelevelofentrepreneurialbehaviourdecreased

Table 2. Distribution of the respondents according to
achievement motivation

Categories SC OBC General Total

Low 21 17 6 44
(Belowmean–S.D.) (23.08) (31.48) (10.91) (22.00)
Medium 68 35 46 149
(Inbetweenmean±S.D.)(74.73) (64.81) (83.64) (74.50)
High 2 2 3 7
(Abovemean+S.D.) (2.20) (3.70) (5.45) (3.50)
Total 91 54 55 200

(100.00)(100.00)(100.00)(100.00)
Mean 13.9120 14.07 14.20 14.100
S.D. 1.7298 1.564 1.789 1.893
Range: Minimum = 8, Maximum = 17
Figure in parentheses indicates percentage.

Table 3. Distribution of the respondents according
to self confidence

Categories SC OBC GeneralTotal

Low 27 18 17 62
(Belowmean–S.D.) (29.67)(33.33)(30.91)(31.00)
Medium 52 30 33 115
(Inbetweenmean±S.D.)(57.14)(55.56)(60.00)(57.50)
High 12 6 5 23
(Abovemean+S.D.) (13.19)(11.11) (9.09) (11.50)
Total 91 54 55 200

(100.0)(100.0)(100.0)(100.0)
Mean 18.1100 18.13 18.33 18.200
S.D. 1.2863 1.289 1.389 1.443
Range: Minimum = 14, Maximum = 21
Figure in parentheses indicates percentage.

Table 4. Distribution of the respondents according to their
entrepreneurial behaviour

Categories SC OBC General Total

Low 14 4 13 31
(Belowmean–S.D.) (15.38) (7.41) (23.64) (15.50)
Medium 67 48 35 150
(Inbetween (73.63) (88.89) (63.64) (75.00)
mean±S.D.)
High 10 2 7 19
(Abovemean+S.D.) (10.99) (3.70) (12.73) (9.50)
Total 91 54 55 200

(100.00)(100.00)(100.00)(100.00)
Mean 106.0500104.400 102.80 104.300
S.D. 6.5303 9.659 6.121 9.207

Range: Minimum = 88, Maximum = 121
Figure in parentheses indicates percentage.
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age,caste,education,familysize,socio-politico
participation,abilitytocoordinatefarmingactivities,
sourcesofinformationutilized,valueorientation,annual
familyincome,farmactivitiesperformedbywomenand
decisionmakingpatternwerefoundsignificantly
associatedwithentrepreneurialbehaviourofwomen.
Thismeansthatthesevariablesmayexerttheirinfluence
onentrepreneurialbehaviourofwomen.However,the
correlationcoefficientbetweenmaritalstatus,family
type,landholding,materialpossession,housingpattern,
positioninthefamily,occupation,marketingfacilities
andentrepreneurialbehaviourofwomenwereturned
outtobeinsignificant.Thisindicatesthatthesevariables

Table 5. Correlation between socio-economic characteris-
tics and entrepreneurial behaviour of the respondents

S.No. Selectedvariables
Correlation
coefficient(r)

1. Age(X1) 0.198*
2. Caste(X2) -0.196*
3. Education(X3) 0.199*
4. Maritalstatus(X4) 0.002NS

5. FamilyType(X5) 0.98NS

6. FamilySize(X6) 0.194*
7. Landholding(X7) 0.043NS

8. Materialpossession(X8) 0.027NS

9. Housingpattern(X9) 0.064NS

10. Positioninthefamily(X10) 0.027NS

11. Socio-politicoparticipation(X11) 0.276**
12. Socio-economicstatus(X12) 0.194*
13. Occupation(X13) 0.077NS

14. Annualfamilyincome(X14) 0.201*
15. Sourcesofinformationutilized(X15) 0.195*
16. Marketingfacilities(X16) 0.077NS

17. Valueorientation(X17) 0.196*
18. Abilitytocoordinatefarming 0.198*

activities(X18)
19. Farmactivitiesperformed 0.381**

bywomen(X19)
20. Decisionmakingpattern(X20) 0.198*

*Significantat0.05levelofsignificance
**Significantat0.01levelofsignificance
NS=Nonsignificant

towardslowlevel.Thus,itcanbeconcludedthatthe
respondentsselectedforthestudywerenothavingvery
goodentrepreneurialbehaviour.Thismightbedueto
theilliteracyandlackofmarketfacilities,lackoftechnical
skill,lackofbusinessknow-how.Hence,thereisaneed
toeducatetheruralwomenandgiveatrainingthathelp
inthedevelopmentofcreativethinking.Similarfindings
werealsoreportedbyRao and Dipak De (2003) and
Anitha (2004).
Factors affecting the entrepreneurial behaviour of
the respondents : Furtheranattempthasalsobeen
madetoelucidatetheassociationofselectedsocio-
economicvariableswithentrepreneurialbehaviour.The
correlationcoefficientsbetweentheselectedsocio-
economicvariablesandentrepreneurialbehaviourare
presentedinTable5.

Theresultsofcorrelationanalysisindicatesthat

Table 6. Regression coefficients of selected independent
variables with dependent variable entrepreneurial behaviour

S. Variables Regression SEofregression
No. coefficient(‘b’) coefficient(b)

1. Age 0.101NS 0.060
2. Caste -1.090NS 0.761
3. Education 0.309NS 0.466
4. MaritalStatus 1.426NS 3.223
5. Familytype 0.136NS 1.618
6. Familysize 0.468NS 1.112
7. Landholding -0.294.468NS 1.309
8. Materialpossession -0.331NS 0.904
9. Housingpattern 1.290NS 1.335
10.Positioninthefamily -1.336NS 2.154
11.Socio-politico -4.967** 1.663

participation
12.Socio-economic .187NS 0.904

status
13.Occupation -9.331NS 0.208
14.Annualincome 1.530* 0.000
15.Sourcesof 1.187** 0.364

InformationUtilized
16.Marketingfacilities -1.490NS 0.061
17.Valueorientation 0.330* 0.257
18.Abilitytocoordinate 0.670** 0.284

farmingactivities
19.Farmactivities 0.619** 0.131

performedbywomen
20.Decisionmaking 5.133NS (0.008)

pattern

No.ofobservation(n) 200
R2 0.347

*Significantat5%levelofsignificance;
**Significantat1%levelofsignificance;
NS=Non-significant.
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arenotcorrelatedwithentrepreneurialbehaviour
ofwomen.
Determinants of entrepreneurial behaviour: Further
toconfirmcauseandeffectsrelationshipbetween
variablesrelatedtosocio-economicprofileand
entrepreneurialbehaviourofrespondents,regression
analysiswasperformedandresultsarepresented
inTable6.

Itisapparentfromvaluecoefficientofmultiple
determinationsR2(0.347)givenTable6thatthetwenty
independentvariablesputtogether,contributeda
significantamountofvariation34.70percentinthe
overallentrepreneurialbehaviouroftherespondents.
Furtheritisalsoindicatedbythetablethatthe
independentvariablesviz.,socio-politicoparticipation,
sourcesofinformationutilized,abilitytocoordinate
farmingactivitiesandfarmactivitiesperformedby
womenweresignificantat1percentlevelofprobability
whereasthevariablesnamelyannualincome,value
orientationweresignificantat5percentprobabilitylevel.
Itsignifiesthattheseindependentvariablesareimportant
predictorsoftheentrepreneurialbehaviourofwomen.

CONCLUSION
Findingsofthisstudyindicatesthatmajorityofrural

womenhadmediumentrepreneurialbehaviourwhich
isaclearindicationoftheprogressivenessand

empowermentofthewomenfarmers.Therefore,itcalls
forintensificationofeducationaleffortsandpolicy
supporttothefarmersbythefieldextensionworkers
ofthedevelopmentdepartments,NGOsandprivate
organizations.Basedonthefindingsitissuggestedthat,
itisendeavorofallthelinedepartmentslikeagriculture,
horticulture,animalhusbandry,extensionagenciesand
othernon-governmentalorganizationswhoareinvolved
inpromotingagrienterpriseandruralwomenfarmers
havetogivemoreemphasisonwomeneducationand
socialparticipation.Thiswillmakethemtogetaware
ofdaytodaytechnologicaldevelopmentsandtheimpact
ofadoptionofthosescientificpracticesontheir
enterprisesandlivelihood.Thiscanbeachievedthrough
massawarenesscampaignsonalargescalewhichin
turnmakesthemmoreknowledgeableandthereby
betterentrepreneurialbehavior.Thestudyalsorevealed
thateducation,familysize,socio-politicoparticipation,
abilitytocoordinatefarmingactivities,sourcesof
informationutilized,valueorientation,annualfamily
income,farmactivitiesperformedbywomenand
decisionmakingpatternweresignificantlyrelatedwith
entrepreneurialbehaviourofwomen.Theextension
agenciesshouldbeaimedtomanipulatethese
socioeconomicparametersinordertopromote
entrepreneurialbehaviourofruralwomen.
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